


_We would also need Apple to provide and regularly update a complete list of its

authorized resellers, encourage (or at least not discourage) resellers to sell on Amazon, and allow Amazon to
whitelist authorized resellers without seeking Apple’s permission.

3. Customer Experience
* Only Apple Products and Services appear in search results and product pages when Apple trademarked terms are
used

We understand that Apple does not want to drive sales to competing brands in search or detail pages. For
instance, when a customer types in “iPad” - a trademarked term for Apple - Apple wants search results to show
Apple iPads. But an ad placement in search to Apple accessories that are procured directly from Apple or its
authorized resellers would be acceptable. On Apple product detail pages, we understand Apple does not want
to see any product placement that recommends non-Apple products.

_We cannot alter our organic search algorithm to return only Apple products in the search
results when an Apple term is searched. We do not block or limit advertising on our detail pages,_
I ' <oulc need to purchase these

placements or compensate Amazon for the lost ad revenue. Exclusivity in ad placements would not apply, in
search, to the bottom of page (BOP) on desktop or after the ‘nth’ result on mobile, and on a detail page, to a
stripe below the fold.

We would add a fourth key item:
4. Deal Structure

We need to agree on a framework for global CX/non-economic terms. Each region would opt-in only after
reaching agreement on economic terms. Different regions may have slightly different CX implementations and
things may break from time to time. We think a deal term of 2 years would be a good starting place as both
sides should be committed to building this relationship over time, and we should come up with a mechanism to
resolve minor disputes (e.g. suspending individual ASINs) and having a defined escalation path over a period of
time. If we can’t resolve after sufficient escalation, then the parties would have a right to terminate for
convenience.
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